News Release Guidelines
A well-written news release can be an excellent tool for generating media interest in your
Foundation-funded project. You will want to provide the media with thorough, accurate and
clear copy. The following guidelines will help you in preparing a news release.
1. Write a strong headline. Start with a strong, simple headline that emphasizes the
grant’s purpose and that will pique a reader’s interest.
2. Develop an enticing lead. The lead, or opening sentence of a news release, is very
important. It is the attention getter or “hook” that draws in a journalist or reader. A
good lead will answer the questions of who, what, when, where, why and how for your
program or news item.
3. Share the grant’s overall purpose clearly and precisely. Focus on how your project will
improve the lives of people; relate the project to people, not institutions.
4. Name funding source(s). Name Connie Dwyer Breast Cancer Foundation as the
source(s) of funding for the project, the dollar amount of the grant(s), and the period or
duration of funding. Please do not use the word “sponsor (sponsored)” in reference to
grant support. Rather, the words funder (funded) or supporter (supported) are
preferred.
5. Project details. Successive paragraphs would include a non-technical summation of why
this project is important, what differentiates it from other efforts to solve similar
problems, how the project will be conducted, and who it is specifically designed to
serve. Provide more detail on the objectives given in the lead paragraph. If appropriate,
succinctly say why your institution is uniquely qualified or equipped to deal with the
identified issue or problem.
6. Feature key spokespersons. Your draft could include brief, direct quotes from key
spokespersons if such quotes offer additional newsworthy information. Connie Dwyer
can also provide a quote.
7. Use the foundation’s full name, the Connie Dwyer Breast Cancer Foundation and its
mission statement as follows –CDBCF’s mission is to serve underprivileged and
vulnerable women, through our sponsored facilities, by ensuring the availability of topquality breast health services that include screening, diagnosis, treatment, and followup care. The Foundation provides financial assistance to programs and needs deemed
most crucial to the health and wellbeing of patients and offers collaborative support to
provide resources, education, advocacy and empowerment to the women we serve.

8. When the release is complete and ready to send to local reporters in your area that
cover health care, nonprofits, and or women’s health and to Sarah Roberts –
sarahroberts@cdbcf.org.

